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GURL GORBIND SINGH INDRAPRASTILA UNI VERSITY, DELIII
BACHELOR OF BUSINESS ADMINISTRATION (BBA B&1)

BBA (B&1) 201: Marketing Management

14, T-0 Credits —d

Objective: To provide understanding of the marketing concepls and to familiarize with the emerging
trends in marketing.

Corse Dateomes:

COT: Explore the concepts of Marketing Managemen,

CO2: Appraise concepts like New Product Development, product Line and width etc and also product
precing.

C03: Understand the role and relevance of Place and Intermediaries,

CO4: Acquire skills 10 understand the factors which influence the promational mix.

CO3: Understand the concept and importance of Direct marketing, Public Relations and Digital
Marketing.

CO6: Acquire skills 1o handle marketing related business and research ISSUES.

Couorse Conlents

Unit I

Introduction: Marketing - Meaning, Scope and Importance; Concepts, Philosophies of marketing;
Marketing Environment: Maero and Micro environmental factors, Consumer Decision Making
Process; Market Segmentation- Levels and Bases of Segmenting Consumer Markets, Market
Targeting- concept and criteria, Product Positioning concept and bases, {14 Hours)

Umid 11
Marketing Mix Decision —Froduct and Pricing: Product Decisions: Concept and classification:
Levels of Product. Product strategies: Brending decisions; New Product Development: Product life
cyele; Pricing Decisions: Objectives: Factors affecting pricing: Pricing methods; Pricing strategies.

{14 Hours)

Unit 111

Marketing Mix Decisions -Promotion and Distribution: Distribution Decisions: Channels of
distribution- types and functions. Delivering value- factors affecting choice of distribution channel;
Channel Management; Promotion Decisions: Communication process; Decision about Promotion mix
ools:  advertising, personal selling, sales promation, public relations, publicity and direct marketing;
Integrated Marketing Communication approach. (14 Hours)

Uimit 1V

Introduction to Emerging Trends in Marketing: Relationship Marketing, Sustainable Marketing,
Green Marketing. Social marketing, Digital Marketing. Social Media Marketing, Role of Al and
Robotics in Marketing, Ethical issues in Marketing {14 Hours)
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Note: Case Studies are to be covered relevant fo the CONCERHEN,

Sugpested Readings: (Latest Editionsy

l.
=X

2,

Koter, P, Keller, K.L. , Marketing Management, Pearson Education,

Ramaswamy, V.5 and Namakumari, 5., Marketing Management: A Strategic Decision Making
Approach Global Perspective Indian Context, McGraw Hill Education Company.

Lamb, C. W, Hair, L.F. Sharma, D. &Mc Dan el C., Marketing- A South Asian Perspective
Edition, South-Western Cengage Leaming,

Baines, P., Fill, C., Page. K., Sinha, P.K. Marketing (Asian Edition), Oxford University Press,
New Deihi,

Walker . C., Mullins J, & Bovd Jr. H. W, Marketing Strategy: A Decision Focused Approach,
MeGraw Hill Education Company,

Saxena, R., Marketing Management, MeGraw Hill Education Company,
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GURU GOBIND SINGH INDRAPRASTHA UNIVERSITY
BACHELOR OF BUSINESS ADMINISTRATION (B&I)

BEA (B&I) 203: Management Aceounting
L-4, T-0i Credits —4

Objective: The ohjective of the course is to familiarize the students with the basic management
aceounting concepts and their applications in managerial decision making.

Course Outcomes:

COI: Understand the nature and scope of Management Accounting,

CO2: Analyse and interpret the aceounting financial statements of a compan y and its limitations.
CO3: Executing skills to prepare various Budgets.

CO4: Examining the impact of different ratios on the financial performance of a company.

CO5: Compute cash flow analysis and its likely impact on the company.

Course Content

Uit 1

Introduction: Meening, Objectives, and Scope of management accounting; Difference between
financial accounting, cost accounting and management accounting: Comparative financial statements,
common size financial statements, trend analysis, Ratio analysis, cash flow statement (14 Hours)

Umit 11

Performance budgeting, difference between performance & traditional budgeting. Meaning of
Variance and Variance Analysis — Material, Labour, Overheads and Sales Variances, Disposition of
Variences, Control Ratios, {14 Hours)

Limid 111

Costing and Profii Planning: Meaning of Variahle Costing, Absorption Costing and Marginal
Costing, uses of Marginal costing: Cost-Volume-Profit Analysis, Profit'Volume ratio, Break-Even
Analysis - Algebraic And Graphic Methods, Angle of Incidence and Margin of Safety. (14 Hours)

Unii [V

Managerial Decision Making: Decision making based on Marginal Cost Analysis - profitable
praduct mix, Make or Buy, Addition or Elimination of a product fine, sell or process further, operate
or shut down, Managerial Decision-making using spreadshests, {14 Hours)

Suggested Readings: (Latest Editions)
| Maheshwari, S M., Principles of Management Accounting. Sultan Chand & Sons.
L Kham, M.Y, Manasement Aceounting, McGraw Hill Education Company.
3. Aroea, MLM., Cost Accounting. Vikas Publishing House.
4. Lal, Jawahar and Srivastava, Seema, Cost Accounting, MeGraw Hill Education Company,
5. Bhattacharva, Monagement Accounting, Pearson Education,
6. Hilton R.W., Managerial Accounting, McGraw Hill Education Company.
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GURL GOBIND SINGH INDRAPRASTILA UNIVERSITY, DELHI
BACIHELOR OF BUSINESS ADMINISTRATION (B&I)
BBEA (B&I) 205: Management of Commercial Banks

I-3,T-0 Crediis -3

Objective: The course aims to acquaint the student with a basic and elementary knowledge of the
commercial Banking and Intemational Banking,

Course Qutlcomes:
COI: Explore the structure of Commercial hanks.
COZ: Acquire skills to analyse the Assets and Liabilities.
CO3: Examine the risks involved in commercial banking.
CO4: Comprehend the global trends and developments in International banking.
CO5: Understand the management of foreign exchange,

Course Conlents

Unit

Commercial Banking: Structure, Operations, Asset Structure, Investment Policy, Changing Role,
Social Responsibility of banks; Commercial banks and Economic development; Nationalization
of Banks. {8 Hours)

Unit I1

Analysis of Assets & Liabilities t Analysis of Assets & Liabilitics of Scheduled Commercial
Banks; Efficiency of Commercial Banks; Internal Performance and Appraising of Bank's
Condition; Non-Performing Assets: Management of Capital in Commercial Banks, (10 Hours)

Unin 111

Risks in Commercial Banking: Interest Rate Risk, Liquidity Risk, Credit Rigk: Investment
Management: Foreign Currency Dealing; Foreign Curreney Risk. (12 Hours)
Unit TV

International Banking: Global Trends and Developments in Intemnational Banking -
International Financial Centers, Cioss Border Finance, Bank Debt in International Markets,
Offshore Market. Capital Market in International Financial Market, Offshere Banking Units,
International Financial Institutions: Management of Foreign Exchange. (12 Hours)

Suggesied Readings: {Tatest Editions)
| Singh and Dutta, Commercial Bank Management, McGraw Hill Education Compary.

2. Institute of Banking and Finance, Theory & Practice of Treaswry and Risk Management in Banks,
Taxman Publications Pvt. Lid,

3. Shetty, M. 8., Banking in India, Atlantic Piubbisher.

4. Singh, Commercial Bank Managernent, MeGraw Hill Education {India) Private Limited,

5. Vasanthagopal, R.. Commercial Banking in Indiz, Present Status and Suggestions for o Bener
Tomarmow, Neha Publishers & Distributors,

&. Bose, Rupnarayan., Fundamentals of Infernational Banking, Trinity Publisher.
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GURU GORBIND SINGH INDRAPRASTHA UNI VERSITY, DELHI
BACHELOR OF BUSINESS ADMINISTRATION (B&1)
BBA (B&T) 207: Decision Techniques in Business

L4, T-0 Credits -4
Objective; The objective of this paper is to develop student's familiarity with the basic concept
and [ools in statistics and operations research. These techniques assist specially in resolvitg
complex problems serve as & valuable guide to the decision makers.

Course Outcomes:

COI: Understand the basic concepts of Statistics,

COL: Acquire skills to apply correlation concepts in business and research problems,

CO5: Aequire skills 10 apply regression concepts in business and research problems,

CO4: Understand the lincar programming in solving business problems and helps in taking decisions.
CO3: Understand the problems of general structure of transpertation and assignment problems.

Course Contents

Limin 1

Statistics: Definition, Importance & Limitation, Collection of data and formation of frequency
distribution, Graphic presentation of Frequency distribution — Graphics, Bars, Histogram,
Diagrammatic,

Measures of Central Tendency — Mean Median ard Mode, Panition values — quartiles,
deciles and percentiles; Measures of variation — Range, IQR, quanile, deciles and percentiles,
quartile deviation and standard deviation and Lorenz Curve. {14 Hours)

Uit 11

Correlation Analysis: Correlation Coefficient; Assumptions of Correlation Analysis: Coefficients
of Determination and Correlation; Measurement of Correlation- Karl Person's  Methods:
Spearman’s Rank correlation; Regression: meaning, assumptions, regression lines, ordinary least
square method of regression: Pitfalls and Limitations Associated with Regression and Correlation
Analysis, {14 Hours)

Limig D01

Linear Programming: Concept and Assumptions Usage in Business Decision Making, Linear
Programming Problem: Formulation, Methods of Solving: Graphical and Simplex, problems
with mixed constraints: Duality; Concept, Significance. {14 Hours)

Unit IV

Transportation and Assignment problems: General Structure of Transportation Problem,
Different Twpes Methods for Finding Initial Solution by North-West Corner Rule. Least Cost
Method and Vogal Approximation Method and Testing for Optimality. Assianment Problem:
Hungarian Assignment Method, unbalanced assignment problems, restrictions in assignment,
Travelling Salesman Model. (14 Hours)

Suggested Readings: (Latest Editions)
I ¥ohra, N.Dv, Quantitative Technigues in Management, McGraw Hill Education Company,
2. Gupta, 5.P and Gupta, P.K., Quantitative lechniques and Operation Research, Sultan Chand &
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3. Rajagopalan, S & Sattanathan, R. Business Statistics & Operations Research, McGraw Hill
Education Company,
- Sharma, 1 K., Operations Research: Problems & Solutions, Macmillan India Ld,
3. Render, Barry, Sialr, Hanna, B.M.. Badri, M.E,, Trevor 8, Hale, Quantitative Analysis for
Maragement, Pearson Education.
6. Bajpai, N., Business Statistics. Pearson Education.
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GURU GOBIND SINGI INDRAPRASTIIA UNIVERSITY, DELHI
BACHELOR OF BUSINESS ADMINISTRATION (B&T)

BBA (B&L) 209: Business Research Methodology
L-3, T-0 Credits: 03

Objective: The course aims to develop research apiitude skills among the leamers and to enable them to
prepare project report,

Course Ouilcomes:

CO|: Qutline the significance of research and research methodology.
COI: Understand the basic concepts and scope of Business research,

C03; Formulate research process for solving the business related problems.
CO4: Examine the concept of measurement. sampling and hypothesis testing,
COS: Prepare a research report .

Course Contents

Unit 1

Introduction: Meaning of Research: Scope of Business Research: Pumpose of Research, Types of
Research, Criteria of Good Research, Steps in the Research Process, Unit of Analvsis -
Individual, Qrganization, Groups, and Data Series; Conception, Construet, Attributes, Variahles,
and Hypotheses, (10 Hours)

Umig 11

Data Collection: Primary and Secondary sources of Data: Qualitative Ve Quantitative data;
Methods  of primary data collection, Secondary such as NSO, Economic Survey etc.

Research Methods- Ficld Study, Laboratory Study, Survey Method, Observational Method,
Existing Data Based Research, Longitudinal Studies, Panel Studies. (8 Hours)

Uit TT1

Measurement: Definition; Designing and writing items: Uni-dimensional and Mulidimensional
scales; Measurement Scales- Nominal, Ordinal, Interval, Ratio; Ratings and Ranking Scale,
Thurston, Likert and Semantic Differential scaling, Paired Comparison, Questionnaire Deesign,
Development and Testing, Reliability and Validity.

Sampling -5teps, Types. Sample Size Decision

Hypothesis Formulation and Testing: Tests concerning means and proporticns; Regression, T
Test, Z Test, ANOVA, Chi-square test. {14 Hours)

Unit TV

Report Preparation: Meaning, tvpes and lavout of research FEport; Steps in report writing

Literature review and its significance, Citations Styles, Bibliography and Annexure in report,

Essentials of good research repon, presentation of a report, Ethics in Research, Plagiarism Check.
(10 Hours)
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Swgpested Readings: {Latest Editions)

|, Chawla, Deepak & Sondhi, Neens, Research Methodology-Concepts and Cases, Vikas Publishing
House,

2 Ennp:r Donald R. and Schindler, Pamels 5., Business Research Methods, McGraw Hill Education
DMpany.

Kumar, Ranjit, Methodology: A step by step Guide for Beginners, Pearson Education,

Kumar V., Marketing Research: A Global Outlook, Sage Publications.

Levin, Richard and Rubin, D%, Statistics for M anagement, Pearson Education.

Beri, G.C., Marketing Research, McGraw Hill Education Company.
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GURU GOBIND SINGH INDRAPRASTHA UNIVERSITY, DELHI
BACHELOR OF BUSINESS ADMINISTRATION (B&I)

BBA (B&I) 211; Business Research Methodology Lab

L-0, T/P-4 Credits-2

Objective: To enable the students about the verious aspects of data analysis and
interpretation in promoting quality research,

The Lab would be based on the Course: Business Research Methodology. The lab will
cover various aspects of research, idemification and use of various statistical tests using
software tools available 1o a researcher such as Excel / SPSS / R / Python / any other
analytical software,

Course Outcomes:

CO¥: Acquire skills to use software( Advance Excel/ SPSS).
COI: Examine research tools for solving business,

CO3: Implement statistical tests for resalving an issue.

CO4: Demonstrate skills for decision making,

CO-PO MAPPING
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GURLU GOBIND SINGH INDRAPRASTHA UNIVERSITY, DELHI
BACHELOR OF BUSINESS ADMINISTRATION (BBA B&I)

BBA (B&I) 213: NSS/ NCC/NSO Skills/Others notificd by the University (NUES)

L-2, TIP-0) Credits-2
NCC/NSS are offered 50 as 10 unable the students to opt for the same for ability
enhancement. The student who has successfully completed the said programme as per
guidelines shall be awarded two eredits after the same is duly approved by the NSS/NCC
Cell and recommended by the Controller of Examination to post two credits as per decision

of the Board of Studies of the School,
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GURL GORIND SINGH INDRAPRASTHA UNIVERSITY, DELHI
BACHELOR OF BUSINESS ADMINISTRATION (BRBA B&I)
BBA (B&I) 215: Envirenmental Studies

L4, TP-0 Credits-4

Objective: The course is designed to impart basic knowledge of the environment, its
components and explore different approaches of conserving and profecting envirenment
for the benefit of society. It alo deals with the energy resources and cumment
environmental problems faced by the world.

Course Onteomes:

CO1: Environmental Studies course will provide necessary information and knowledge
about the varicus aspects of environment, ccosystems and related biodiversity,

(02 Students will be able w leam and understand about the availubility and sustainabls
use of resources, environmental problems and their short term and long term impacts to
humans

CO3: Course will help them to learn about environmental policies and protocals, social
issues and role of human in conservation and protection of environment.

CO4: Overall, course will help students 1o develop skills and ability of understanding
environment- human relationship

Course Content

Unit 1

Fundamenials: The Multidisciplinary nature of environmental studies: Definition.
components, scope and importance, need for public awareness: Ecosystems: Concept,
Structure and function of an ecosystem, energy flow in ecosystems, food chain, food web,
ccological pyramids, ecological seccession: Introduction to types, characteristics features,
struciure and function of different ecosystems including forest, gprassland, desert and
aquatic ecosystem: Biodiversity: Introduction to biodiversity-definition, genetics, species,
ecosystem  diversity, biogeographical classification of India, value of biodiversity-
consumplive uses, productive, social, ethical. aesthetic and optien values, biodiversity at
global, national and local level, India as a mega diversity nation, endangered and endemic
species of India, hot spots of biodiversity, threais o biodiversity — habitat loss, poaching of
wild life, man wildlife conflicts and conservation of biodiversity- in-situ and ex-sity
conservation, {18 hours)

Unit 11

Renewable and Non-renewsble Resonrees: Energy resources, Growing energy needs,
renewable and non-renewsble ENCTRY sources, use of alternate energy sources-green fuel:
Water Resources: Use and over-utilization of surface and ground water, floods, drought,
conflicts over water, dams-benefits and problems; Forest resources: Use and over-
exploitation, deforestation. Timber extraction. minin £, dams and their ¢ffects on forest and
tribal people, case studies: Mineral resources: Use and exploitation, environmental effects
of extracting and using mineral resources, case studies; Food resources: World food
problems, changes caused by agriculture and over-grmzing, eflects of modern agriculture.
fertilizer-pesticide problems, water logging, salinity, case studies: Land resources: Land as
a resource, land degradation, man induced landslides. soil erosion and desertification; Role
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of individual in conservation of natural resources, Resource Management-Sustainahle
development. (12 Hours)

Umit 111

Environmental Pollution: Air Pollution; Types of pollutants, sourge, effects, sink &
control of primary pollutants - CO. NOX. HC, SOx and particulates, effect of pollutants on
man & environment: photochemical smog, acid rain and global wamming, CoO2
Sequestration. Water Pollution: Classitication of Pollutants, their sources, waste water
treatment (domestic and industrial}. Soil Follution; Composition of soil, classification and
effects of solid pollutants and their control; Solid Waste Management: Classification, waste
treatment and disposal methods: composiling, sanitary land filling, thermal processes,
recyeling and reuse methods,

Hazardous wastes-Classification, radioactive, biomedical & chemical, treatment and
disposal- Physical, chemical and biological processes; Marine Pollution: Causes. effects
and control of marine pollution, cosstal zone management; Thermal pollution-Causes,
cifects and control of marine pollution, coastal zone management; Disaster Manapement-
Floods, earth quake, cvelone and landslides. {11 hours)

Llmit 1V

Environmental Policies, Human Population and Environment: Clinate change, giobal
warming, acid rain, ozone layer depletion, nuclear sceidents, case studies: Some important
Environmental laws, issues involved in enforcement of environment legislations, Green
bench; carbon foolprint, Montreal and Kyoto Protocol, conservation of Biological
Diversity, The Chemical Weapons Convention, Environment Impact Assessment:
population growth and variation among nations, lmpacts on environment and human
Realth, human right. Tribal people and rights, Human and wildlife conflicts in Indian
context, Environmental ethics;Role of government and non EOvernment organizations in
public awareness and environment improvement. {15 hours)

Field work:
visit to local areas to document environmental assets, study of simple ecosystems,
study and identification of comman plants, birds and insects.

Suggested Readings: {Latest Editions)
l. Gadi, R., Raman; 5., Mohaptra, 8., A textbook of Environmental Studies, Kataria
Publication.
1. P. Meenakshi, Elements of Environmental Sciences & Engineering, PHI Learning
Pvi. Lid,
3. Kaushik, A. & Kaushik, C.P. Basics of Environment and Ecology, New Age
Intemational Publishers.
Mishra, D.D., Fundamental Concepts in Environmental Studies, § Chand & Co. Lid
Bharucha, E., Textbook of Environmental Studies, University Press Pvt. Lid.
- Joseph, B., Environmental Studies, Tata McGraw-Hill Publishing Company Lid.
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GURL GORIND SINGH INDRAPRASTILA UNIVERSITY
BACHELOR OF BUSINESS ADMINISTRATION (B&T)

BEA (BE&T) 202: Business Analytics
L-4, T/P-0 Credits-4

Objective: The course aims 1o impart understanding of business analytics which include the use of
data, statistical and quantitative analysis, descriptive and predictive models.

Course Outcomes

COl: Demonstrate skills for computation and aggrepation of data using different software.
CO2: Present data with the help of charts etc.

CO3: Acquire Knowledge about data comcepls like big data, daa warehousing ete.

COM: Analyze data and interpret the results,

Course Contents

Llmwiia I

Introduction: Concept ,Evolution of Business Analytics, Analytics Process, Overview of Data
Analysis, Data Scientists Vs Data Engineer Vs Business Data Analyst, Roles and Responsibilities,
Business Analvtics in Practice, Career in Busingss Analytics, Introduction to B, (14 Hours)

Umit 11

Big Data: Overview of using Dats | Types of data ,Data Collection, Data Management, Big Data,
Data Quality, Missing or Incomplete Data, Data profiling - Data Preparetion, Exploration, ETL
Concept, Data Warehousing

Data Mining: Introduction 1o Data Mining, The origins of Data Mining, Data Mining Tasks, OLAP
and Multidimensional data analysis-, Data cubes, Stars, snowfakes and fact constellations Defining
Schemas, Basic concept of Association Analysis and Cluster Analvsis, Application and Trends in
Data Mining, Data Mining for Retail Industry, Health Industry, Insurance and Telecommunication

Sector. (14 Hours)
Limit 111

Data Visualization-Definition, Visualization Techniques — Tables, Cross Tabulations, Charts.
Tableau, Data Muodeling-Concept, Role and Technigues. (12 Hours)
Unit 1V

Types of Analyties: Descriptive: Central Tendency, Mean, Median, Mode, Standard Deviatiom,
variance: Prescriptive-Graph Analysis, Simulation, Optimization: - Predictive — Linear Regression,
Multi Variate regression, KMNN, Hand an skills to be imparted. (14 Hours)

Suggested Readings: (Latest Editions)

l. CammJ., Cochran, J., Fry, M., Ohlmann, 1., Anderson, D.. Sweeney, . Williams, T.. Essentials
of Business Analvtics, South-Western College Publishing.,

2. Evans, James, Business Analvtics: Methods, Madels and Diecisions, Pearson,

3. Winston, Albright, Business Analytics- Data Analysis and Decision Making, Cengage Learning.
4. Raj, Sahil, Business Analytics, Cengage Leaming.

3. Prasad. K. N and Acharya S, Fundamentals of Business Analytics, Wiley India.

6. Barerjee. T.. Business Analytics: Text and Cases, Sage Publications India Py, Lid,
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GURU GOBIND SINGH INDRAPRASTHA UNIVERSITY, DELHI
BACHELOR OF BUSINESS ADMINISTRATION (BBA)

BBEA (B&I) 204: Financial Management

L-4,T-0 © Credits-4

Objective: The objective of the eourse is 1o acquaint the students with the overall framework of
financial decision- making in a business unit,

Course Oulcomes:

COT; Explain the nature and scope of Financial Management,

COZ: Analyze capital Budgeling process and apply capital budgeting techniques for business
decisions,

CO3: Examine various capital structure theories and analyre factors affecting capital structure
decisions,

CO4: Critically examine the theories of dividend and analyze factors affecting dividend policy and
suggest sound dividend paolicy.

035 Acquire skills to manage profitability and take sound financial decision for a business.

Course Contents

Linit 1

Introduction: Nature, scope, and objectives of Financial Management- Profit Maximization Vs
Wealth Maximization; Value Maximization- concept and implications, Economic Value Added
(EVA), Market Value Added (MVA). Functions and Responsibilities of Finance Manager, Time value
of money. (14 Hours)

Uit 01

Capital Budgeting ; Capital Budgeting Process, Cash Flow Estimation, Pavback Period Method,
Discounted Payback Period Method, Accounting Rate of Return (ARR), Net Present Value (NPV),
Net Terminal Value, internal Rate of Return {IRR), Profitability Index, Capital budgeting under
Risk & LUncertainty-Certainty Equivalent Approach and Risk- Adjusted Discount Rate Methnd.
Responsible Investmeni-Environmental, Social and govemnance (ESG) factors affecting investment
decisions for sustainable retums. {14 Hours)

Uniit THI

Cost of Capital and Financing Decision : Sources of long-term financing, Components of Cost of
Capital, Method for calculating Cost of Equity, Cost of Retained Eamnings, Cost of Debt and Cost of
Preference Capital, Weighted Average Cost of Capital (WACC) and Marginal Cost of Capital. Capital
Structure- Theories of Capital Structure (Net Income, Net Operating Income, MM Hypothesis,
Traditional Approach), EBIT-EPS Analysis. Cost-Benefits Analysis including social cost.
Determinants of Optimum Capital Structure, {14 Hours)

Unit I'V:

Managing Profit and Working Capital: Theories for relevance and imelevance of Dividend
Decision for Corporate Valuation- Walter’s Model, Gordon's Model, MM Approach, Forms of
Dividend Payment. Types of Dividend Policies and Determinants of Dividend policy. {14 Hours)




Suggﬁmd Readings: (Latest Editions)
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Khan, M.Y, Jain P.K., Financial Management, McGraw Hill Education Company.
Pandey 1. M., Fmsm:m] Management, Vikas Publishing House.
Kapil, Sheeba, Financial Management, Pearson Education,

Chandra, Prasanna, Financial Management, McGrraw Hill Education Company.
Maheshwari, 5.M.. Financial Management: Principles and Practice, Sultan Chand & Sons.
Tulsian, P.C., Financial Management: A self study textbook, 5. Chand.
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GURU GOBIND SINGH INDRAPRASTHA UNIVERSITY, DELHI
BACHELOR OF BUSINESS ADMINISTRATION (B&I)
BBA (B&I) 206: Corporate Governance, Ethies & Social Hesponsibility of Business
L4, T/P-0 Credits: 04

Objective: The course aims to develop an understanding of corporate governance, human values and
ethics in busingss and to apply them in business

Couwrse Chaledmes:

COl: Eshibit the relevance of Corporate Governance in present times.

CO2: Examine the concept of Human values and their relevance in Business,

CO3: Explain the linkage between Corporate Governance, Human Values and Ethics in Business.
CO4: Discuss the issues related to whistle blowing and moral issues in business.

Course Contents

Unit 1
Corporate Governance - Meaning, significance and principles, Management and corporate governance:
Theories and Models of corporate governance; Whistle blowing, Class Action:; Role of Institutional
mvestors. Codes and Standards on Corporate Governance. Corporate Social Responsibility (CSR):
Concept of CSR. Corporate Philanthropy, Strategic Planning and Corporate Social Responsibility:
Relationship of CSR with Corporate Sustainability, Consumer Protection Act, Investor Protection Act,
(14 Hours)
Unit LI
Human Values: Meaning of Human Values; Formation of Values; Socialization; Types of Values: Social
Yalues, Acsthetic Values, Organisational Values, Spiritual Values; Value Crisis: concept of knowledge
and wisdom, wisdom-based management. Concept of Karma and its kinds: Karma Yoga, Nishkam
Karma, and Sakam Karma, (14 Hours)

LT N

Business Ethies: Concept and significance of Business Ethics in Organizational contexts: Approaches
and Practices goveming Ethical Decision Making: Codes of Ethics; Mormative and descriptive ethical
theories. Ethos of Vedanta in management, Role of various agencies in ensuring ethics in corporation;
setting standardsof ethical behaviour; Assessing ethical performance. {14 ours)

Umit IV

Ethical and Moral Issues in Business: Implications of moral issues in different functional areas of
business {finance. HR. and marketing). Whistle blowing; Marketing truth and advertising: Manipulation
and coercion, Allocation of moral responsibility in advertising: Trade secrets, Comporate disclosure,
Insider trading: Equal employment oppartunity, Affirmative action, Preferential hiring; Consumerism:
Environmental prodection, (14 Hours)

Suggested Readings: (Latest Editions)

Fernando, A.C, Business Ethics, Pearson Education.

Balachandran ¥, Corporase Governance, Ethics and Social Responsibility, PHL

Mandal, 5.k., Ethics in Business and Corporate Governance, Me Graw Hill Education Company,
K.umar, 3., Corporate Governance, Oxford, England: Owxford University Press.

Sherlekar, 5. A, Ethics in Management, Himalaya Publishing House.

st o




6. Cullen, John G., Business, Ethics and Society: Key Concepts, Current Debates and Contemporary

Innovations, Sage Publications Lid

CO-FO MAPPING

BBA (B&I) 206: Corporate Governance, Ethics and Responsibility of Business
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GURU GOBIND SINGH INDRAPRASTHA UNIVERSITY, DELHI
BACIHELOR OF BUSINESS ADMINISTRATION (B&I)

BBA (B&I) 208: Income Tax Law and Practice

L-4, TT-0 Credits: 04
Objective: The course aims to provide knowledge of the various provisions of income-tax law in
India and enable the students 1o apply such provisions to compute total income and tax liability of
individuals,

Course Clufcomes:

CO1: Comprehend the concepts of taxation and determine the residential staius of person.
CO2: Compute income and deductions under different heads,

CO3: Examining the provisions of ¢ly bbing of income and sert off and carry forward of losses,
COd: Dietermine the Tax liability.

COS5: Ability to file income tax retumn,

Course Content

Umin I

Basic Concepis: Income Tax: Need, features and basis of charges. Income Tax (as per Income Tax
Act 1961 and amendments), Residential status: seope of Total Income, Heads of [ncome; Income
which do not form a part of Total Income; Agriculture Income and its taxability. (14 Hours)

Ulmic 1

Income from Salary and House Praperty: Meaning of salary, Basis of charge, conditions of
chargeability, Allowances, Perquisites, Deductions and exemptions, Computation of taxable Income
from Salary. Income from House Property Basis of charge, Determinants of Annual Value,
Deductions and exemptions, computation of taxable income Howse Property. {14 Hours)

Ulmit 11X

Profits and gains from business or profession, capital gains and income from other SOUrCes:
Meaning of business income, methods of accounting, Deductions, Computation of presumptive
meome under Income-tax Act, Computation of taxable income from Business and Profession,
Meaning of Capital Asset Basic af Charge, Exemptions related to capital gains; Meaning of
Transfer, Computation of taxable capital Gain, Income from Other Sources Basis of charge -
Diividend. Interest on securities, winning from lotteries, Crosgsword puzzles, Horse races, Card games
el {14 Hours)

Uit IV

Computation of Total income and Tax Liability of individual : Income of other persons included
in assessee’s total income, Aggregation of income and set-off and carry forward of losses:
Deductions from gross total income: Rebates and reliefs; Advance Payment of Tax, Tax Deduction
at Source, Computation of total income and tax liability of individuals. {14 Hours)

Mote: Latest provisions (o be taught. Exposure to e-liling of Income Tax Return.

Suggested Readings: | Latest Editions)
. Ahuja, G, & Gupea, R_, Simplified Approach 1o Income Tax, Flair Publications Pvi, Ld.
£ Singhania, V. K, & Singhania, M., Stsdent's Guide to Ineome Tax including GST-Problems &
Solutions, Taxmann Publications Pyt Ltd,
1. Study material of ICAT Intermediate Paper 4A: Income-tax Law, hitps. o icai.arg.




&
4. Dvinkar, Pagare, Law and Practice of Income Tax, Sultan Chand and Sons.
5. Lal, B.B, Income Tax Law and Practice, Kanark Publications.
b, Taxman's DNrect Taxes Manual, Toxmann.
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GURU GOBIND SINGH INDRAPRASTHA UNIVERSITY
BACHELOR OF BUSINESS ADMINISTRATION (BBA)

BBA (B&I) 210: Financial Markets & Institutions
I T/P-0 Credits-4

Objective: The course aims to provide students an overview of Financial Markets & Institutions in
India.

Cowrse Duicomes:

CO 1 Analyze the funclioning of finaneial markets and Institutions in India.
COZ: Examine the functioning of money market and capital market,

CO3: Assess the impact of initiatives on financial inclusion.

C04: Linderstand the Role and Functions of Financial Institutions.

Course Contents

Unit 1

Introduction: An Introduction to Financial System, Components, Financial System and Economic
Pevelopment, Financial Intermediaries, An overview of Indian Financial System, Financial Secior
Retorms. (14 Hours)

Ulnit 11

Money Market: Money Market - concept, role, functions and importance; Components of Money
Markets: Money market instruments. The Reserve Bank of India (RBI}- structure and roke; Money
market operations Monetary Policy Committee (MPC)-structure and role: Policy Rates. Impact of
Monetary policy an Inflation and liquidity, (14 Hours)

Unit L1

Capital markei: Capital Markets —concept, role. functions and impartance. Components of Capital
market. Cash markets- Equity and Deht, Depository, Primary and Secondary Markets, Derivatives
and commaodity markets: Raole of Stock Exchanges in India, Securitics and Exchange Board of India
{SEBL) - Role in capital market development and lnvestor Protection and Awareness. (14 Hours)

Uinit IV

Banking and Other Financial Institutions : Commercial banks-classification and reorganization;
Payment Banks, Small Banks, Co-operative Banks: Recent initiatives like MUDRA financing
scheme, Financial Inclusion; MNon-Performing Assets (NPA)-Meaning, causes. computation,
assessmenl, and Impact of NPAs on Banking Sector; Prediction of indusirial sickness: Insolvency
and Bankmptey Code, 2016, Development Financial Institutions (DFls), Investment banking,
Financial Intermediaries; Non-banking financial companies (NBFCs), Housing Finance Institutions-
Mational Housing Bank, HUDCO; Microfinance and Rural Credit-NABARD, Post Office Banks,

(14 Hours)

Sugpested Readings: (Latest Editions)
I Gordon, E. & Matarajan, K., Financial Markets and Services, Himalaya Publishing House.
2. Kumar. V., Gupta, K. & Kawr, M., Financial Markets, Institutions and Financial Services, Taxmann's
Publications.
Khan M. Y, & Jain, P. K., Financial Services, McGraw Hill Publishing Cormpany.
Khan, M. Y., Indian Financial System ~Theory and Practice, Vikas Pubrlishing House.
Pathak, Bharati. Indian Fisancial System, Pearson Education,
Annual Reports: Beserve Bank of India, Ministry of Finance, Government of indla.
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CO-FO MAPPING

BBEA (B&I) 210 (Elective): Financial Market and Institutions
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GURU GOBIND SINGH INDRAPRASTHA UN IVERSITY
BACHELOR OF BUSINESS ADMINISTRATION (BBA)
BEA (B&I) 212: Sales Management
L-4°T/P-0 Credits-4

Objective: To acquaint the students with the process of personal selling and the strategies and
methods for effective sales management.

Course Outcomes:

C01: Explore the nature and importance of sales management, types and skills of sales manager,
C02: Demonstrate the personal selling process.

(CD3: Analyze the ethical and legal issues in sales management,

C0M: Designing the Mativational and Compensation Plans of Sales Personnel,

Course Contents

Linir 1

Introduction to Sales Management: Nature, Scope and Importance of Sales Management,
Evolution of Sales Mansgement, Role and Skills of Sales Managers, Sales Objectives, Sales

Strategies, Emerging Trends in Sales Management, {14 Hours)

Unit [1

Personal Selling: Process. Theories of Selling, SPIN Model, Types of Selling, Transactional and
Relationship Selling, Sales Forecasting Methods, {14 Hours)

Ulmir 100

Sales Force: Recruitment and Selection Process, Design. Execution and Evaluation of Sales Force
Training, Metivation and Compensation of Sales Personnel, Design and Management of Sales

Territories and Quotas and contest, (14 Hours)

Limiir 1y

Appraisal: Appraisal of Sales Personnel, Sales Budgets, Sales Audits, Legal and Ethical Issues in
Sales Management, Role of Information Technology in Sales Management, {14 Hours)

Suggested Readings: (Latest Editions)
L. Still. KR.. Cundiff, EW & Govoni. N.AP. Sales Management-Decision Strategies and
Cases, Pearson Education.
2. Tanner Ir, JF., Honeycutt Jr, E.D, and Erffimeyer, R.C. Sales Management, Pearson
Education.
4. Donaldson, Bill, Sales Mansgement, Principles, Process and Practice, Palgrave Macmillan.
4. Havaldar, K.K. & Cavale, V.M, Sales and Distribution Management-Text & Cases, Tata
MetGiraw Hill Education Pvt, Lid.
Jobber, David and Lancaster, Geoffery. Selling and Sales Management, Pearson Education,
6. Ingram, Thomas N.. LaForge, Raymond W., Avila. Raman A, Schwepker, Jr. Williams
M.R., Sales Management-Analysis and Declsion Making, Routledge,
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BBA (B&I) 212 (Elective): Sales Management
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GURU GOBIND SINGH INDRAPRASTHA UNIVERSITY
BACHELOR OF BUSINESS ADMINISTRATION (BBA)
BBA (B&I) 214: Training and Development
L4, T/P-0 Credits—+4

Objective: The course aims at equipping the learners with the concept and practice of Training
and Development in the modern organizational setting,

Couorse Ouleomes:

COI: Examine the concepts of training and development
CO2: Analyse the rends in emplovees and organization development programmes.

CO3: Identify training needs of an individual by conducting training need analysis,

C04: Evaluate and assess the cost and benefits of a training and development programime. To show
insights into evaluating a training programme.

Caourse Content

Unit I

Introduction: Concepts and Rationale of Training and Levelopment; overview of training and
development systems; organizing training department: training and development policies; linking
training and development 10 company’s strategy; Requisites of Effective Training; Role of External
agencies in Training and Development. {14 Hours)

Limit 11

Training Need Analysis (TNA): Meaning and purpose of TMA, TNA at different levels,
Approaches for Training Needs and Analysis, output of TNA., methods used in TMNA, Assessment of
Training Needs, (14 Hours)

Unit 11

Training and Development Methodologies : Overview of Training Methodologies- Process of
Learning: Principles of Learning; Individual differences in Learning, Learning Curve, Learning
Management System; Criteria for Method Selection: Skills of an Effective Trainer; Use of Audio-
Visual Aids in Training, {14 Hours)

Unii IV

Designing Training & Development Programme; Organization of Training and Development
Programmes. Training Design, Kinds of Training and Development Programmes- Competence
Based and Role-Based Training; Orientation and Socialization: Diversity Training, Choice of
Training and Development Methods, Preparation of Trainers; Developing Training Materials; E-
Learning Environment: Flexihle Leaming Modules: Self Development; Training Process
Outsourcing, Evaluation of Training and Development: Meaning and Problems. (14 Hours)

Suggzested Readings: (Latest Editions)

|. Blanchard, N. P., & Thacker, I. W.. Effective Training: Systems, Strategies and Practices, New
York: Pearson Education.

2. Noe, R. A, & Kodwani, A, D., Employes Training and Development, New York: McGraw Hill
Education.

3. Lynton, R. P., & Pareck, U., Training for Development. New Delhi: SAGE India.

4. Phillips, 1. )., & Phillips. P. P, Handhook of Training Evaluation and Measurement Methods,
Howston: Gulf Publishing Company,

2. Prior, J. (Edited), Handbook of Training and Development, Mumbai: Jaico Publishing House.

6. Sharma, D.. & Kaushik, S., Training & Development. New Delhi: 1SR Publishing House,
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GURU GOBIND SINGH INDRAPRASTHA UNIVERSITY, DELHI
BACHELOR OF BUSINESS ADMINISTRATION (BBA)
BBA (B&I) 216: Minor Project- II
Credits-3

During the fourth semester each student shall undertake a project to ke pursued by him / her under the
supervision of an Internal Supervisor to be appminted by the Director / Principal. The project should
preferably be based on primary / secondary data, The project title and the supervisor will be approved
by the Dircctor / Principal of the Institution. It shall be evaluated by an External Examiner to be
appointed by the University.

Course Outeomes:

COL: Identify a field of study or a business problem

COL: Examine the environment o identify the paotential research ereas

CO3: Crystallize a business concern into 3 concrete business research problem.
CO4: Explore alternative ways to resolve a business problem

CO-PO MAPPING

BBA (B&I) 216 (Elective): Minor Project Report
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GURU GOBIND SINGI INDRAPRASTHA UNIVERSITY
BACHELOR OF BUSINESS ADMINISTRATION (BBA)
BEA (B&I) 218: MOOC

Credits-3

To remove rigid boundaries and Facilitate new possibilities for learners in education system, study webs
of sctive leaming for young aspiring minds is India’s Nation Massive Open Online Course(MOOK?)
platform. Massive Open Online Courses {MOOCs) are free online courses which are designed to achieve
the three cardinal principles of India’s education policy: Access, Equity and Quality. MOOCs provide an
affordsble and fexible way to learn new skills. career development, changing careers, supplemental
learning, lifelong leaming, comporate elearning & and deliver quality educational experiences at scale

and maore,

A student will have the option to cam 3 credits by completing quality —assured MOQC programme of at
least 8 weeks offered on the SWAY AM portal or any other online educational platfonm approved by the
UGC / regulatory body from time to time. Completion certificate followed by assignment and exams of
opted MOOC should be submitied 1o respective institute for earning the course credit, e, 3.

For August session, tentative list of programmes will be available on the platform from May- August and

for January session. tentative list of programmes will be available on the platform from October ta
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GURU GOBIND SINGH INDRAPRASTHA UN IVERSITY, DELHI
BACHELOR OF BUSINESS ADMINISTRATION (BBA)

BBA (B&I) 301: Goods & Services Tax (GST)

L-3,T-0 Credits —3
Ohjective: The course aims to provide understanding of the latest provisions and implications of GST
Law.

Course Ouicomes:

L0 Understand the concept of GST.

CO2: Undertake Assessment of GET.,

CO3: Recognize the steps to file GST returas.

CO4: Understand offences and penalties under GST.
CO5: Comprehends the role of GST Practitioner

Course Contents

Uit |

GST in India: Constitutional provisions of Indirect Taxes: Basic concepts-Supply, Composite
ind Mixed Supplies. Services under GST, Levy and charge of GST, Rationale for GST, GST Council,
GST Network, Procedure for Registration, Person and Taxahle Person. Payment of Tax. {10 Hours)

Elmit 11
Assessment of Tax: Tax Invoice, Credit and Debit Maotes, Accounis and
Records, Input Tax Credit, Place and Time of Supply, Valuation and Exemptions, Job Work. (12 Honrs)

Uit 111
Returns and provisions: Steps to file returns and their due dates, Tax collection at source, Demands and
recovery, Inspection, Search, Seizure and Amest, Advance Rulin £ Appeals and Revisions. (10 Hours)

Umit 1V

Other Procedures under GST: Audit Offences and penalties, Refunds. Activities or transactions

which shall be treated as neither supply of goods nor as supply of services. Role of GST Practitioner.
(10 Hours)

Note: Latest Provisions to be ia mgtht.

Sugpesicd Readings (Latest Editions):
'. Haidia, A., GST made Easy, Taxmann.
2. Ahuja. G, & Gupla, R., Direct Taxes Ready Reckoner. New Delhi: Wolters Kluwer India Private
Limited.
3. Mehrotra, H.C., & Agarwal, ¥, P., Goods and Services Tax GST. Uttar Pradesh: Sahitva Bawan
Publications.
4. Singhania. V. K., & Singhania, M., Students® Guide to Income Tax Including GST. New Delhi:
Taxmann Publication,
3. Prasad, LV.R. &Kumar'G.JK., GST- A Brief Introduction, PK Publishers.
6. Singh, A.. GST Made Simple, CENTEX Publications,
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GURL GORBIND SINGH INDRAFPRASTHA UNIVERSITY, DELHI
BACHELOR OF BUSINESS ADMINISTRATION (B&I)

BBA (B&L) 303: Practice of Life and General Insurance
L-3,T/P-0 Credits-3

Objective: The course aims to impart the students an understanding of the various products of Life and
Ceneral Insurance.

Cownrse utcomes:

CO: Describe the different life and Mon-life Insurance Producis,

CO% Acquire the skills to deal with Physical and Moral Hazards loss prevention,
COxE Explain General Insurance Business Act, 972,

CO¥S, Describe the conceplual framework of life Insurance

Coorse Contents

Limit |

Life Insurance: Concepiual Framework, Importance of Life Insuranee; Insurance Products, a Hedge
Against Personal Risk (s), Insurance Products, Alternative to Investment Products, Pension Plans,
Investment Plans Insurance Products, Collateral Security in the Rising Hire-Purchase Market Scenario.

LIC Act 1936, Insurance Ombudsman, Insurance Products, (10 Hours)
Unit 11

Group Health Insurance and Special Purpose Schemes, Group Insurance Characteristic; Difference
between Individual and Group Insurance, Gl Schemes in India. (12 Houwrs)
Uimin TH

Different Non-Life Insurance Products: Fire, Marine, Property, Vehicle. Theft, Aviation, Finished
Gonds, Goods in Transit. Technology, Political, Currency Risks, Construction Industry, Composite

Insurance, Insurance Products Pertaining o Rural Market. i 10 Hours)
Limit TV

Physical and Moral Hazards Loss Prevention: Loss Survey, Loss Assessment, Investigation and
Claim Setzlement, Mo Claim Bonus and Renewal of Policy. {10 Hours)

Suggested Rendings (Latest Editions):

| Roger J. Gray and Susan M, Pins, Risk Modelling in General Insurance: From Principles to Practice,
Cambridge University Press,

2 Sharma, K. C, General Insurance in India: Principles and Practices, Regal Publications.

4. Nagpal, Sushant, General Insurance in India Principles and Practices, Regal Publication,

4. Mational Insurance Academy, General Insurance: Principles & Practice, Cengage Leaming,

5, Pietro Parodi, Pricing in General Insurance, Chapman and Hall/CRC.

6. Saaty, Abdalelah 5. and Ansari, Zaid Ahmad , Insurance Principles and Practices, LAP Lambert
Academic Publishing.
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2] GURU GOBIND SINGH INDRAPRASTHA UNIVERSITY, DELHI
BACHELOR OF BUSINESS ADMINISTRATION (B&1)
BEBA (B&I) 205; Business Policy & Strategy

1.-3, T-0) Credits-3

Objective: The course aims to acquaint the students with the nature, scope and dimensions of Business
Policy and Strategy Management Process.

- Course Ouicomes:

COI: Defining the concept of Business Policy, its evolution and strategic management,
CO2: Perform the SWOT analysis.

CO3: Develop skills to formulate various strategies in different Business portfolio models.
CO4: Discover the issues in Strategy Implementation,

Course Contents
Unit I
Introduction: Mature, Scope and Importance of Business Policy; Evelution: Forecasting, Long-Range
Planning, Strategic Planning and Strategic Management.
Strategic Management Process: Formulation Phase - Visicn, Mission, Environmental Scanning,
Ubjectives and Strategy: Implementation phase - Strategic Activities, Evaluation and Control,

(10 Hours)

Umit IT

Environmental Analysis: Need, Characteristics and Categorization of Environmental Factors:
Approaches 1o the Environmental Scanning Process - Structural Analysis of Competitive Environment:
ETOF a Diagnosis Tool.

Analysis of Internal Resources: Strengths and Weakness: Resource Audit; Strategic Advantage
Analysis; Value-Chain Apgroach to Intemal Analysis; Methods of Analysis and Diagnosing Corporate
Capabilities - Functional Area Profile and Resource Deployment Matrix, Strategic Advantage Profile:
SWOT analysis. Mekinsey's 78 Framework. (12 Hours)

Dt 101

Formulation of Corporate Strateghes: Approaches 1o Strategy formation; Major Strategy options -
Stability, Growth and Expansion: Concentration, Integration, Diversification, Internationalization.
Cooperation and Digitalization, Retrench ment, Combination Strategies. (10 Hours)

LUimit TV

Choice of Business Strategies: BCG Madel: Stop-Light Strategy Modal: Directional Policy Matrix
(DFM) Model, Product™arket Evolution - Matrix and Profit Impact of Market Strategy (FIMS) Model,
Major Issues involved in the Implementation of stratepy: Organizational Cultural and Behaviour
factors, Otrganization Structure: Role of Leadership, Resowrce Allocation, (10 Hours)

Suggested Readings (Latest Editions):

L. Kezmi, Azhar, Strategic Management, McGraw Hill Educaticn Company.

2. Kachru U, Strategic Management, McGraw Hill Education Company.

3. Dhir 8, Cases in Strategic Management, McGraw Hill Education Company,

4. Walker. Gordon. Marketing Strategy, McGraw Hill Education Company.

3. Weelen, Concepts in Strategic Management and Business Policy, Pearson Education,
6. Fred, David, Strategic Management: Concepts and Cases, Prentice hall of India.
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BBA B&l 305 Business Policy and Strategy
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® GURU GOBIND SINGH INDEAPRASTHA UNIVERSITY, DELHI
BACHELOR OF BUSINESS ADMINISTRATION (B&I)
BEA (B&T) 307: Business Laws

bA T Credits-4
Objective: The objective of the course is to impart understanding of lezal environment of business and
familiarize with legal agreements to understand the process of establishing legal relationships

Course Outcomes:

COl: Examine various aspects of contract and implications of varioug types of contract.
COF: Interpret the regulation concerning the Contract of Sale of Goods Act, 1930,
CO3: Understand and analvse Companies Act 2013 with latest amendments.

C04: Examine the concepts of Megotiable Instrument Act, 1881,

CO5: Comprehend the concepts of valid contract regarding business transactions.

Cownrse Confents:

Unit 1

The Indian Contract Act, 1872: Nature of Contract and its essentials, Void, Valid and Voidable
Contracts. Consent, Consideration and its’ impact on Contracl, Agreements in restraint of Trade,
Performance, Bregch of Contract and remedies, revocation and termination of Contract, Agency and
Bailment Contracts, Contract of Indemnity, Contraet of Guarantee and Pledge. 14 Hours)

Linmit 11

The Sale of Goods Act, 1930: Ohjective, Definition of Contract of sale, Sale and Agreement to Sell,
Definition of Geods, Conditions and Warranties, Implied Conditions and Implied Warranties,
Performance of Contract of Sale and Right of unpaid seller, rights of sellers and buyers, transfer of
property, Linpaid seller and rights of unpaid seller.

Indian Partnership Act 1932: Definition of Parinership, Registration of Partnership Firm, Rights and
dutics of Partners, Dissolution of Partnership and Partnership firm,

Limited Liability Partnership Act, 2008: Formation and Incorporation of LLP, Partners and their

relations, Financial Dischosures, Conversion into LLP, Foreign LLP. 14 Mours)

Limit 111

The Companies Act 2013 with up-to-date Amendments: Essential characteristios of a Company,
Types of Companies, Memorandum and Articles of Association, Prospectus, Essential conditions for a
varlid Meeting, Kinds of Meetings and Resolutions: Directors and Remuneration, Directors, Managing
Directors-their Appointment, Cualifications. Powers and Limits on their Remuneration, Introduction to
Lifting of corporate veil, conceptual framework of formation of company, Doctrine of Ultra Vires and
Daoctring of Indoor Management, Winding up of Companies, {14 Hours)

Unmit TV

Negotiable Instruments Act: Meaning and types of Negotiable Instruments- Chegues, Promissory
Notes, Bills of Exchange, Holder and Holder in due course, Types of Endorsements, Types of Crossing of
Cheques, Dishonor of Cheques and Consequences. 14 Hours)

Note: Case Stidies are to be covered relevand to the conceprs,
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.Elggl:st-l::t Readings: (Latest Editions
I. Kuchhal, M.C and Kuchhal, ¥ivek. Business Law, Vikas Publishing House, New Delhi.
2. Pathak A, Legal Aspect of Business, McGraw Hill Education Company.
3. Maheshwari, 5.K & Maheshwari 8.8 , A Manual of Business Law ,Himalayan Publishing House.
4. singh, Avtar, Business Law, Eastern Book Company, Lucknow.
5. Kapoor M.D, Business Law, Sultan Chand, MNew Delhi.
6.Bulchandani K. R. Business Law for Management. Himalava Publishing House, New Delhi,
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GURU GORIND SINGIH INDRAPRASTHA UNIVERSITY, DELHI
BACHELOR OF BUSINESS ADMINISTRATION (BBA)
BBA (B&I) 309: Investment Banking
L-4, T/P-0 Credits: 04
Ohjective: The main objective of the course is to provide students with the necessary theoretical and
conceplual taols used in nvestment bhanking.

Course Dulcomes:

0 : Examone the role of investment banking,

C02: Explore the framework used in the investment banking process: financial analysis, valuation and
the mechanics of deal structuring,

C0O3: Analyze the value of a Mergers & Acquisition deal and a deal through a Leveraged Buy Oul

C04: Explore the significance of corporate governance, ethics and legal facior in investment banking
deals.

Course Contents

Uit 1

Introduction fto Investmeni Bamking: Definition and Reoles in Investment Banking, Private Equity,
Hedpe Funds and Venture Capital Firms. Investment Banking Industry Overview. Role of an Investment
Bank in Initial Public Offerings, Book Building and Valuation of 1RO, (14 Hours)

Limit 11

Corporate Valustion Analysis - Income Approach : Discounted Cash Flow Analysis (DCF) Valeation
Method, The Forecast Period & TForecasting Revenue Growth, Free Cash Flows. Calculating The
Discount Rate, Determining Fair Value, Pros & Cons Of DCF, Determining Corpomte Value, Modeling
Debkt and Revolvers, Debt and Interest Schedule, Industry Accepled Assumptions (OGS, EBITDA,
Working Capital and Capital Expenditures). (14 Hours)

Limit 111

Leveraged Buy-Out : Understanding Leveraged Buyouts (LBO), Discussion of Returns Analysis -
Internal Rate of Retum (IRR), Cash Return, Construction of an LBO Model, How to Calculate Goodwill,
Maodeling LBO Financial Structure, Analyzing and Testing the LBOQ Model, Strategies for Exil and
Monetization. (14 Hours)

Linit 1V

Merpers and Acquisitions : Introduction to Mergers and Acquisitions, M&A Market Overview, Various
ME&EA Approaches, The Sale Process in Detil, Construction of an M&A Model, Preparation of Key
Acquisition Data, Valuation of Target Company, Building Funding Structure, Modeling Acquisition
Adjustmeents, Calculating Accretion / Dilution Effects. {14 Hours)

Supgested Readings (Latest Editions);

|. Pratap, Subramanyam. Investment Banking: Concepts, Analvzes and Cases, Mc Graw Hill Education
Company.

2. Pratap, Giri, Investment Banking: Concepts, Analyzes and Cases, Me Graw Hill Education Company.
3. Rosenbaum, Joshua Pear| and Joshua Harris, Investment Banking: Valuation, Leveraged Buyouts, and
Mergers and Acquisitions, Wiley Finance.

4. Matthew, Krantz, Robert R. Johnson, Investment Banking, Publisher: For Dummies.

5. Michel Fleuriet, Investment Banking Explained: An Insider's Guide to the Industry, Me Graw Hill
Education Company,

6. Jones, C.P., Investment Analysis and Management, Wiley Publishing Company,
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GURU GOBIND SINGH INDRAPRASTHA UNIVERSITY, DELIHI
BACHELOR OF BUSINESS ADMINISTRATIION (BBA)
BBA (B&I) 311 Marketing Analyfics
-4, T/P-ib Credits- 4

Objective: Acquire knowledze to understand marketing amalytics and applying the skills in
MELSUTiNg CONSUMET Mespanses.

Course ODutcomes:

COV: Assess Market opportunities by analvzing customers, competitors, collaborators,
context, and the strengths and weaknesses of a company.

C02: Evaluating consumers’ requirements and their behaviors, develop effective markesting
strategies to achicve organizational objectives

CO5; Measure the effectiveness of marketing efforts.

COd; Demenstraie knowledge and critical understanding of the role and value of information,
performance measurcment and customer/competitor insights in marketing.

Course Contents

Uit |

Introduction to Marketing Analytics: Meaning. nature, Data Collection, Predictive
analysis, Summarizing Market data using Excel or R software- Pivot table, chars,
Exploratory data analvtics. {14 Hours)

Limig 11

Product Analytics: Meaning, Product Design (Conjoint Analysis). Deciding the attributes of
product {Regression), Test Marketing (Moving Average), Demand Forecasting (Naive
Method, least square, regression, time serics analvsis)

I'rice Analyfics: Linear and MNon lincar pricing, Price Optimization, Price Bundling,
Driscounted Pricing. Price Skimming, Revenue Management, Markdown Pricing. (14 Hours)

Linit 100

Place Analytics: Designing retail outlet, Online Product Assortment, Allocating Retail Space
and Sales Resources, Distribution channels, Catalog/Email marketing

Promotion Analyiics: Media selection model, measure the effect of advertisement, Digital
Adverlisement. Viral marketing. (14 Hours)

Uit 1V

Measuring Consumer Responses: Measuring customer satisfaction (Regression analysis),
loyalty. trust, Caleulating consumer value, analvzing customer reviews, understanding
consumer senfiments and emotions. (14 Hours)

Supgesied Readings { Latest Editions):
|. Hartman, Kevin, [Digital Marketing Analytics in Theory @nd Practice, Ostmen
Bennetsbridge Publishing Services,
1. Ramaswamy V. 5. & Namakumari 8, Marketing Management . Sage Publication India
Private Lid,
3. Baines, P, Fill, C. Page. K. and Sinha, P.K., Marketing (Asian Edition), Oxford
University Press, Mew Delhi,
4, Walker O. C., Mullins 1, & Bovd Jr. H. W., Marketing Strategy: A Decision-Focused
Approach, Mc Graw Hill Education Company.
5. Maresh Malhotra, Marketing Research: An Applied Orientation, Pearson Prentice Hall.
b. Moutusy Maity, Marketing Analvtics, Oxford University Press,
| g
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GURU GOBIND SINGIH INDRAPRASTHA UNIVERSITY, DELI
BACHELOR OF BUSINESS ADMINISTRATIION (BBA)
BEA (B&T) 313 Performance Management

L4 T/P-0 Credits- 4

Objective: The course aims 10 provide an understanding of managing performance through
training, Systems and Formats and to familiarize students with the reward systems and legal

IS50es,

Courses Chuicomes:

COI: Identify the essential characteristics of accurale performance management.
COL: Analyze the problems associated with the performance appraisal process,
CO3: Compare and contrast different organizational performance.

CO4: Identify the attributes of effective performance management system.

Course Contenis

Linit [

Performance Management: Scope  and significance — Advantages of Performance
Management - Perspectives 1o Performance Management System; Svstems and Formats
including Graphic Rating System, Behavioural Anchar System, Balanced Score Card System,
and 360-Degree system; ldentifyving, defining, and measuring performance metrics and
competencies (KRAs, KPAs, and KPls): Farmats for scaling and measurement; Designing
Appraisal Form; Performance Feedback and Counselling; Potential Assessment and
Performance Planning. (14 Hours)

Uimit 11

Performance Management perspective to training sub-system: Designing Training Needs
Assessment (TNA) tools; Developing Training Modules including training objectives, lesson
plan, and learming climate; Effective delivery of training; Evaluating training outcomes.

(14 Hours)

Ulnie 11

Performance Management and Employee Development: Performance Management Skills,
performance  Management  Framework, Em ployee  Assessment system. Role of HR
Professionals in Performance management. {14 Hours)

U'mit IV

Reward Systems and Legal Issues: Reasons for introducing contingent Pay Plan, Problems
associated with contingent pay plans- Selecting a contingent pay plan- Pay Structures- Job
Evaluation- Broad Banding- Legal Principles affecting Performance Management,

{14 Hours)

Sugpested Readings (Latest Editions):

:\.hﬂl'.n.l.h..'l-—

Bagchi. Soumendra Narian, Performance Management, Cengage Leaming.
Herman Aguinis, Performance Management, Pearson Prentice Hall.
Kohli, A. 5, Deb,T., Performance Management, Oxford Higher Education.
Chadha, Prem, Performance Management, Macmillan Publishers,
Ghanekar, Anjali, Essentials of Performance Management, Everest Publishing
House.
Varma, Arup, Pawan S. Budhwar, Angelo 8. DeNisi, (Editors). Performance
Management Svstems: A Glohal Perspective, Routledge.
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GURU GOBIND SINGH INDRAPRASTTLA UNIVERSITY. DELHI
BACHELOR OF BUSINESS ADMINISTRATION (B&T)

HEA (B&I) 315: Summer Training Report

L-0,T-0 Credits-4
Each student shall undergo practical training of cight weeks during the vacations after fourth
semester in an approved business / industrial / service organization and submit at least two
copies of the Summer Training Report along with CD to the Director / Principal of the
Institution before the commencement of the end-term Examination. The Summer Training
Report shall Carry 100 marks. It shall be evaluated for 60 marks by an External Examiner (o
be appoinied by the University and for the rest of the 40 marks by an Internal Examiner to be
appointed by the Director / Principal of the Institution.

Course Dulcomes:

COl: Work & gain practical experience of working in a real business setting and
enviromment,

COZ2: Explore the various functional areas and correlate & few theoretical concepts taught in
classtooms o real life work and life scenarios,

CO3: ldentify and Analyze best practices, system, processes, procedures and policies of a
company/industry in different functional areas and also identify areps with scope of
improvements and recommend changes that may be incorporated.

CO4: Develop skills in report writing through observation, data collection, data analysis and
present it as a report for analysis 1o the company.

CO-FO MAPPING
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GURL GOBIND SINGH INDRAPRASTHA UNIVERSITY, DELHI
BACHELOR OF BUSINESS ADMINISTRATION (B&I)
BBA (B&1) 302: Project Management
L-3T-0 Credits —3

Objective: The basic objective of this course is 10 familiarize the students with the various aspects of
Projects and key guidelines relevant to project planning, analysis, financing, selection, implementation
and review.

Course Quicomes:

LCO1: Explain the concept of Project Management and Technigques to manage the projects

COZ: Analyzing the project life cycle and assess skills to generate and sereen the project ideas
LC03: Acquire skills to do technical analysis and Market Analysis and apply network techniques.
CO4: Explore various sources of projects financing

C05: Underseand the skills required to evaluste and control the projects

C06: Analyse the emerging coneepls in project management.

Course Contents

Unit 1

Introduction: Projects, Project Management, Objectives and Importance of Project Management, Tools
and Techniques for Project Management, Project Team, Roles and Responsibilities of Project Manager,
Determinants of Project Success. Projeet Life Cyele: Phases of Project Life Cycle, Classification of
Projects. Ciemeration and Screening of Projeet Ideas: Generation of ldeas. Maonitoring  the
Environment, Preliminary Screening, (10 Hours)

Limid 11

Technical Amnalysis: Factors Considered in Technical Analysis, Factors Affecting Selection of
Locations, MNeed for Considering  Allernatives, Technology Selection, Sources of Technology,
Appropriaic Technology, Market Analysis: Conduct of Market Survey, Characterization of Market,
Market Planning (Introductory aspects only). Network Techniques: Network Analysis, Programme
Evaluation and Review Technique (PERT), Critical Path Method (CPM), identifying critical path.
Probability of Completing the project within given time. (12 Hours)

Umit 111
Financing of Projects: Capital Structure, Sowrces of Long-term  Finance, Debt Financing,
Characteristics of Debt, Types of Debts, Equity Financing, Preferential Shares, Equity Shares. Retained
Eamings, Short-term Sources for Working Capital, Newer Sources of Finance, Venture Capital.

(10 Houars)
Umii [V
Froject Evaluation and Control: Project Monitoring and Controlling, Project Evaluation, Post Project
Evaluation (Post Audit). Abandonment Analysis,
Social Cost Benefit Analysis: Social Cost, Social Benefit,
Emerging Concepts and Issues in Project Management: Role of Information Technology in Project
Management, Future of Project Management, (10 Hours)

Suggested Readings (Latest Editions):

I. Chandra, Prasanna, Projects: Planning, Analysis, Financing, lmplementation and Review,
MeGraw Hill Education Company.
Poanncerselvam, R., Senthilkumar, R, Project Management, PHI Learning, (P) limited, Publishers.
Gray C.F., Project Management, McGraw Hill Education Company.
Jeflrey K. Pinto, Praject Management: Achieving Competitive Advantage, Pearson Education,
Desai, Vasant, Project Management. Himalaya Publishing House.
Gide, 1., & Clements, J. P. Project Management, New Delhi: Cengape Learning Pvt, Ltd,
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CURU GORIND SINGH INDRAPRASTHA UNIVERSITY . DELHI
BACHELOR OF BUSINESS ADMINISTRATION (B&I)

BBA (B&I) 304: HHeman Resource Management
L4, T-0 Credits: 04

Objectives: The objective of this course is o make students familiarize with basic concepts of human
respource management and people related issues,

Course Qufcomes:

LO1: Examine the concepts and relevance of HRM vs Strategic HRM.

COZ: Explore the various dimensions of Human resource Planning.

CO3: Analyze the needs, metheds and designing of training and development programmes.

C04: Exhibit the career planning and career development.

CO5: Acquire skills for employees performance appraisal and to wnderstand the relevance of
employee mainienance and Industrial Relations.

Course Contenis
Umit 1
Introduction to Human Resource Management: Functions of HR Manager; Policies related 1o
Human Resource Management; Emerging challenges of human resource management - Workforce
diversity, wellare, health, safety, social security, empowerment, downsizing, VRS, work life balance.
Employee code of conduct, Human Resource Information System (HRIS) and e-HRM.

{14 Hours)

Limin 1T

Acquisition of Human Resowrce: Human resource planning- Quantitative and  qualitagive
dimengions; lob analysis — Job description and job specification; Recruitment —sources, process:
Selection — process, lechniques and tools: induction and arientation; Retention. {14 Hours)

Unit 111

Training and Development: Concept and impoertance; Role specific and competency-based training;
Training and development techniques and programs — Apprenticeship, understudy, Job ratation,
veslibule training, case study, role playing, sensitivity training, In- basket, management games,
conferences and seminars, coaching and mentoring, management development programmes: Training
process oulsourcing, cultural shock. (14 Hours)

Unit TV

Performance Appraisal and Compensation Management: Performance appraisal- Nature,
objectives, process, methods. Employee counselling; Job changes - Transfers and promations.
Compensation - Rules and policies, Base and supplementary compensation; Individual and group
incentive plans: Fringe benefits; Performance linked compensation; Employee stock option: Pay band
compensation system; HR Audit, Contemporary issues in human resource managementemerging job
opportunities, Introduction and approaches 1o Global HRM, Expatriate management-mobility
challenges and developing global leaders and expatriates. {14 Hours)

Sugoested Readings (Latest Editions):
| Dessler, Gary, A Framework for Human Resource Management, Pearson Publishers,
2. David A, Decenzo. Stephen P, Robhins, Susan L. Verhulst, Human Resource Management,

Wiley India Private Limited.




3. Bohlendar and Snell, Principles of Human Resource Management, Cengage Leaming.
4. Aswathappa, K, Human Resource Management, MeGraw Hill Education Company.
5. Robert L. Mathis and Jackson, J., Human Resource Management, South-Western College
Publishing.
6. Rao, V. 5. P, Human Resource Management: Text and Cases, Excel Books. Delhi
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GURU GORIND SINGIH INDRAPRASTHA UNIVERSITY,DELII
BACHELOR OF BUSINESS ADMINISTRATION (B&I)
BBA (B&T) 306: HR Analyvtics

L-4, T/P-0 Credits- 4

Objective: This course aims 1o introduce the concepts of HR Analytics and familiarize students with
different dimensions of HR analytics. This course will help students to use analytics as a tool 10
develop a deeper understanding of data and people management and find appropriate solutions to real
like people challenges.

Course Oulcomes:

COI: Explain the concept of HR analytics and strategic role of HR manager
CO2: Examing the different HR metrics and HR valuation being followed.
COT: Assess the work force planning and its use in analyzing HR,

COM: Understand, analyse and communicate the theories of HR analytics.

Course Contents

Unit T

Introduction fo IR Analytics: Fundamentals of HR - Siralegic Rele of HR People Analytics -
Basics , Basics of Statistics , Framework for Problem Solving - Define Problem, Collect Data, Build
the Maodel, Evaluate and Critique the Madel, Present Results and Benefits, Deploy Model - Critical
Stages of Talent Life Cycle - Case Study - HR Decision Making: lssse Identification and Problem
Solving. LAMP Framework, HCM 21 Framework. {14 Houors)

Uimit 11

LR Practices and Benchmarking:nderstanding Important HR Metrics tracked across the Overall
Employee loumey , HR Valuations . Benchmarking ,Dashboarding of KPIs (Tableau, Excel Y.
Performance and Goal Setting , Performance Analysis, Providing Performance Feedback, Developing
HR Score Card. {14 Hours)

Ulni 111

Workforce Manning and Taleni Sourcing Analyties: Workforee Planring and its Use - Steps to
Warkforce Planning- Supply, Demand, Giap and Selution Analysis (Markov Chain, Scatter Plot, Trend
Analysis) - Job Analysis - Steps to come out with JD - Types of Job Evaluation - Concepts and
Metrices - Types of Job Redesign - Concepts and Metrices, (14 Howrs)

Unin 1V
Induction and Culture Fit - Value Congruence, Talent Engagement Analvtics, Collabaration
Analytics - Building Effective Teams. Talent Analyties - Performance, Potential and
Rewards: Understanding Organizational Culiure: Tyvpes of Cultures - Socialization Process; Stages of
Onboarding - Create an Onbearding Predictive Model - Value Congruence. - Importance of Employee
Engagement - Major Drivers of Employee Engagement - Employee Engagement Surveys - Variations
in Employee Engagement across Days - Employee Engagement Levels in Teams. - What i5
Callaboration. Importance of Collaboration - Analysing Collaboration - Organizational Network
Analysis - Intervening in Organizational Networks, Jobs, Roles and Competencies - Chuantifying
Competencies and Strengths - Performance vs Potential - Key Decision Dilemmas — Rewards.

{14 Hours)




Suggested Readings (Latest Editions):

Diez. F., Bussin, M.. & Lee, V., Fundamerntals of HR Analytics: A Manual on Becoming HR
Analytical, Emerald Group Publishing,

2. Waters, 8, D, Streets, V. N.. McFarlane. L., & Johnson-Murray, R,, The Pmctical Guide o
HR Analytics: Using Data to Inform, Transform. and Empower HR Decisions, Society for
Human Resource Management.

4. Jac, F. E. The New HR Analytics: Predicting the Economic Value of your Company’s Human
Capital Investments. Amacom Publisher,

4. Walsh, M., HR Analytics Essentials You Always Wanted To Know., Vibrant Publishers,

3. Bhattacharyya, D. Kumar, HR Analytics, Sage Publications India Pvi. Lid,

6. Soundararajan, R., Singh, K., Winning on HR Analytics: Leveraging Data for Competitive
Advantage, Sage Publications India Pvt. Ltd.
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GURL GOBIND SINGI INDRAPRASTIA UNIVERSITY, DELHI
BACHELOR OF BUSINESS ADMINISTRATION {BBA)
BEBA (B&EI) 308 Elective: Advertising and Sales Promotion
L-4T-0 Credits-4

Objective: The course acquaints the students with fundamentals of advertising, role and scape of
sales promotion and emerging importance of discipline in various areas.

Course Quicomes:

COH: Connect the importance and role of advertising in Marketing Mix.
CO2: Evaluate the advertising effectiveness.

COd: Analyse the different sales promotion strategies and their evaluation
COM: Appraise various means of testing effectiveness of sales promotion,

Course Contents

Unit 1

Advertising: Meaning and Importance of Advertising, Role of Advertising in Marketing Mix,
Stimulation of Demand, Effects of Advertising. Determining Ad vertising Goals- Defining Advertising
Objectives, DAGMAR Approach, Hicrarchy-of-Effects Model. Building Advertising Programmes-
Determination of Target Audience, Messuge Decisions-Content, Structure, Source and Format,
Appeals in Advertising, Message tactics: copy writin g {14 Hours)

Uit 17

Media Planning and Budgeting- Determining Media Plan, Media decisions Analyzing various Types
of Media; Reach, Frequency and Impact, Factors influencing the choice of media, Methods of setiin g
Advertising Budget, Evaluating Advertising Effectiveness- MNeed and lmportance of Measuring
Advertising Effectiveness, Legal, Ethical and Social Aspects of Advertising in India (14 Hours)

Unit ITI

Sales Promotion: Meaning and Importance, Nature and Scope of Sales Promotion. Advantages and
Limitations. Sales Promotion and Marketing Mix, Relationship between Advertising and Sales
Promotion Strategy, Target Audience, Settin &£ Ohjectives, Impact of Sales Promation, {14 Hours)

Umid IV

Tools and Technigues- Designing Sales Promotion Strategies. Consumer-Oriented Tools and
Techniques of Sales Promaotion, Trade Dealings and Retail Promotions. Analysis of varions Schemes,
sales promotion in b2e, b2b and service settings. Planning, Implementation and Evaluation-
Manufacturer Promotion Planning Process, Retail Promotion Planning Process, Strategic Issues in
Designing Promotional Strategies, Testing the Programme, Review and Evaluation of Sales
Promaotion Strategies. (14 Hours)

Suggested Readings (Latest Editions):

I, Cummins, I, and Mullin, R., Sales Promotion: How 1o Create and Implement Campaigns that
Really Work, Kogan Page.

4. Shah, K. and D'Souza, A, Advertising and Promotion: An IMC Perspective, McGraw-Hill
Edecation Company,




Shimp, T.A., Advertising and Promotion: An IMC Approach, Cengage Learning.

Belech, G.E. and Belch, M.A., Advertising and Promotion: An Intcgrated Marketing
Communication Perspective, MNew Yaork, McGraw Hill.

Shimp, T.A., Advertising and Promotion: An IMC Approach, Cengage Learning.

Ohiageli P, Ohiagu, Fundamental of Adverising and Public Relations, Pinnacle Publications,
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GURI GOBIND SINGH INDRAPRASTIIA UNIVERSITY
BACHELOR OF BUSINESS ADMINISTRATION (B&D)

BBA (B&1) 310: Marketing of Financial Products and Services
L4, T/P-0 Credits-4

Ojective: The basic objective of this course is 1o acquaint the students about the various types of
financial services and products and how these are to be marketed, It will also develop an
understanding among the students regarding recent developments in marketing of Firancial Products
d Services

Course Outcomes:

COL: Application of knowledge of how the marketi ng af financial services are dane,
CO2: Explore the working of retail banking

CO3: Comprehend the regulatory framework of mutual funds.

COd: Understand the concept and im pact of globalization on financial services

Course Contents

Unit I
Marketing of Financial Services: A Conceptual Framework, Types of Financial Markets in India-An
Owverview: Cancept of Marketing and Marketing Mix in Banking, (14 Hours)

Unit 11

Retail Banking: Concept and Imporance, Retail Banking Products- Housing Loan, Convevance
Loan, Persanal Loan, Educational Loan, Loan for Retail Traders. Plastic Money: Types of Saving
Accounts and Baricr Card: Attracting and Retaining bank customers. (14 Hours)

Limit 11T
Mutual Funds in Tndia and the Marketing Strategies Involved: Marketing of Insurance Products-
Life and Non Life Products, Marketing of Pension Funds, National Pension Scheme. (14 Hours)

Unmit 1Y

Concept of Distribution: Multiple Delivery Channels; Bancassurance. Marketing  Information
&Research in Banking, Public Relations and Publicity, Image Building, Globalisation and its Impact
on Financial Services, (14 Hours)

Sugpested Readings (Latest Editions):

|. Bexley, James B., Selling Financial Products, Prentice Hall,

2. Evelyn Ehrlich and Duke Fanelll, The Financial Services Marketing Handbook: Tactics and
Techniques that Produce Resulis, John Wiley & Sons,

3. Zeithaml V. A., Bitrier M. J. and Pandit, A.. Services Marketing, McGraw Hill Education
Company,

4. Nargundkar, Rajendra, Services Marketing Text and Cases, MeGraw Hill Education Company.

5. Hoffman, K. 1. & Bateson, J. E.G. Marketing of Services, Cengage Leaming.

fr. Keith Pond, Retail Banking. Global Professional Publishing Ltd.
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GURU GOBIND SINGH INDRAPRASTHA UN IVERSITY
BACHELOR OF BUSINESS ADMINISTRATION (B&I)

BBA (B&I) 312: Banking Laws and Practice
-3 T/P-0 Credits-3

Objective: The course aims to acquaint the student with a basic and elementary knowledge of the
Banking Laws and Practice,

Course Outcomes:

CON: Explore the recent de velopments in marketing of Financial Products & Services.
CO2: Examine Reserve Bank of India Act, 1934,

CO3: Explore the legal aspect of Negotiable Instruiment Act 1860,

CO4: Comprehend the evber laws relating to banking.

CO35: Explaining the SARFAESI Act, 2002,

Course Contents

Limit I

Reserve Bank of Indin Act 1934: Overview, Banking Management, Composition of the central
board & term of office of directors, Local Boards, Meetings of the central board; Business when the
Bank may & mav not transact Right & issue base notes, jssue department, denominations of nobes,
forms of bank notes, legal tender character of noles, cease, reissue, recovery of cost, stolen, mutilated
notes, provision for issue of special bank notes, powers of central Govt, to supersede central board.
Isswe department, assets, liabilities. Provisions related to cash reserves, collection and furnishing of
credit information. Powers of bank to collect information from non-banking institutions, Power of
bank to file winding up petition (12 Hours)

Banking Regulation Act 1949: Overview, Business of banking companies, Disposal of non banking
asseis, Prohibition of trading, employment of managing agents, provisions related to Board of
dircciors. Powers of RBI to appaint Chairman of banking companies. Provisions regarding as 1o
minimum paid up capital & reserves. voting rights of share holders, restrictions en commission,
brokerage, discount ete. on sale of shares, Restrictions as to payment of dividends. Reserve Fund, cash
reserve, Restriction on nature of subsidiary com panies, Powers of RBI to control advances by banking
companies licensing of barking co., Restrictions on opening of new & transfer of existing place of
business. Insolvency and Bankruptey Code 20016: An overyiew {12 Hours)

Unit 111

Cyber Laws relating to Banking: Introduction to IT Act 200, various terms related (o
cammumications netwarks in banking system. Electranic Fund Management, Electronic commerce &
banking, International payment systems, role of central banks in payvment mechanism, Integrated
communication network for banks, security control system, electric governance, Regulation of
certifying authorities, Digital signature certificates, duties of subscribers, penalties & adjudication,
offences, cyber repulations appellate Tribumnal. (10 Houors)

Limit 1%

securitization, enforcing Security interest, assets reconstruction establishments of central registry.,
Offences & penalties, bailer plate  provisions  exempted translations, legal remedies &
borrower/banks/Fls, {8 Hours)
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Suggested Readings (Latest Editions):

Varshney, P.N., Banking Law and Practice, Sultan Chand and Sons,

Chhabra, T.N, Elements of Bank ing Law, Dhanpat Rai & Company, Delhi.

Purohit, Ashok, Banking Law and Practice, Wisdem Press,

Mishry, Sukhvinder, Banking Law and Practice, § Chand & Co. Lad,

RBI Act- Reserve Bank of India Act, 1934- Bare Acl, Commercial Law Publishers (India) Pvi.
Lid.

Ranking Regulation Act 1949, Eastern Book Company.
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GURU GOBIND SINGH INDRAPRASTHA UNIVERSITY, DELHI
BACHELOR OF BUSINESS ADMINISTRATION (BRA)

BBA (B&1) 314: Major Project
L-0, T-0 Credits-6

During the sixth semester each student shall undertake 4 project o be pursued by him /
her under the supervision of an Internal Supervisor to be appointed by the Director /
Principal. The project should preferably be based on primary data. Both the subject and
the name of the Supervisor will be approved by the Dhirector / Principal of the Institution.
The Project Report in duplicate along with one sofi copy in a CDYDVD will be submitted
dl lcast three weeks prior to the commencement of the End Term Examination of the
Sixth Semester. Project Report shall carry 10 marks. It shall be evaluated for 60 marks
by an External Examiner to be appointed by the University and for the rest of the 40
marks by an Internal Examiner to be appointed by the Director / Principal of the
[nstitution.

Course Oulcomes:

CO1: Apply all theoretical concepts learned in research methodology.

COL: Articulate & clear research objective with accurate scope and limitations of the study,

CO: Identify an appropriaie sampie size for a study.

CO4: Choose the appropriate data collection tools for accurate, authentic and complete data
collection.

O3 Swidy the data using techniques appropriate to the Research Design.

CO6: Analyze data using parametric techniques and conduct Univariate analvsis.

COT: Draw conclusions based on the results from the analysis.
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